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Dear All, 

The last few months have been busy for the BID Team. Priorities have 

been identified. Projects have been decided upon, and delivered, or are 

works in progress. The re-branding exercise that we embarked upon is 

now complete. Thanks to our new recruit, Marketing & Events Co-

ordinator Elisabeth Norberg, our website is being redesigned and our 

social media presence is flourishing. Our BID Project Manger, Deborah 

Murray, has managed to overcome a plethora of bureaucratic and 

technical difficulties to have Christmas lights installed at Ashton Road. 

Inclement weather failed to dampen our spirits, as we took to the 

streets to launch the new brand and promote Small Business Saturday. 

Reports on all this and more are in this newsletter.  

The BID office at 61 Byres Road is now open normal office hours 

(unless Deborah and Elisabeth are out at the same time.) Please drop in 

for a cuppa and a chat if you get a chance: they would be delighted to 

see you. 

On behalf of everyone at the Byres Road & Lanes BID, all best wishes 

for the forthcoming holidays: have a very merry Christmas, and a happy 

and prosperous new year. 

 

 

 

David J. Howat 

Chair, Byres Road & Lanes BID.  
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On the first Saturday in 

December, the BID decided to put 

on an event that would celebrate 

Small Business Saturday, 

provide entertainment for our 

younger visitors, and launch our 

new brand. David Howat tells 

the story of how it all went. 

 

When asked what he feared most 

when he was Prime Minister, 

Harold MacMillan famously 

replied ‘Events, dear boy, events.’ 

These words came to mind 

around 1 o’clock on Saturday 5th 

December, as I met the woman 

who would like to be the next 

First Minister, Kezia Dugdale. 

‘Kez’, as she prefers to be called, 

looked politico-does-Saturday 

smart. I, on the other hand, 

looked like I had been dooked in 

the Kelvin for a good long time, 

and had only just been fished out.  

 

Still, this was clearly no time for 

vanity, it was time for 

photographs holding a board that 

conveniently said ‘Small Business 

Saturday’ (because it was indeed 

Small Business Saturday), and to 

bend the political ear about the 

extortionate level of business 

rates (‘Well, we’re not planning 

on putting them up’ was the less 

than reassuring reply.)  

What events had brought us to 

this drookit dialogue? Wind back 

a few weeks, and me and my 

fellow Directors had been 

debating at length the various 

merits and demerits of four 

options for a new brand for the 

BID, using the visitwestend.com 

url.  We had settled upon the 

option presented to us by Maria 

Ure, who designs herself as ‘The 

Glasgow PR Girl.’ Bold, 

fashionable, quite red in places, 

and with the excellent tag line ‘Be 

Here. Wander West,’ Maria’s 

proposal won the day. 5th 

December was not only Small 

Business Saturday, it was also the 

day when Snoopy would come to 

Byres Road to promote his new 

film. What an excellent day to 

launch our shiny new brand, we 

concluded. 

In the event, a storm, whose 

benign name, Desmond, belied 

his ferocity, had other ideas. Our 

snazzy canopy, designed to attract 

attention and shield us from 
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Having an online presence is 

important, and we have been 

working hard to re-develop 

our website and to make it 

mobile friendly. 

 

The website re-vamp is still 

underway, but you can see 

some improvements already: 

more information aimed at 

visitors to the West End, but 

also more information for local 

businesses and residents. We 

want VisitWestEnd.com to be 

the one stop for anything to do 

with Byres Road. It’s paid off 

already—in the first 10 days of 

December, we had over 1,200 

visitors! 

Our new branding was chosen 

to reflect what we believe is 

Byres Road’s best asset: it is 

the heart of the West End. We 

want everyone to picture Byres 

Road and Lanes when talking 

about the West End, and we’ve 

picked a logo and a website 

URL to reflect that.  



gentle precipitation, could not be deployed for health and safety 

reasons. Our beautifully branded balloons, swollen with pride (and 

helium), were buffeted, and burst. Our branded brollies bent and broke. 

Our banner bellowed, but was unbowed.  

But Desmond did not defeat us! For into the teeth of a gale, the BID 

despatched a small army of 15 cheerful, smiling, and indefatigable PR 

persons, cunningly attired in branded T-Shirts over their cagoules. 

Their mission was to spread the word, let everyone see the brand, and 

to distribute a booklet containing offers from the independent BID 

businesses.  And they did not fail. In fact, given that people on Byres 

Road & the Lanes that day were principally preoccupied with getting 

from A to B without drowning in the process, they were remarkably 

successful. 3,000 booklets were handed out.  Several businesses with 

promotional vouchers were pleased with the uptake. Visitor numbers to 

visitwestend.com have increased 5 fold in a week.  

It was no coincidence that I chose the subject of business rates for my 

parlay with Call Me Kez. It is, along with the paucity of parking, the 

principal concern for a lot of BID businesses. A fellow sufferer told me 

recently that his rates charge is more than 65% of his rental charge, 

which is far higher than any of his five other shops. The recent closure 

of the Western Infirmary has had a detrimental effect on the level of 

trade, particularly for the businesses at the Southern end of Byres 

Road. The BID will do all we can to tackle local and national 

Government on this issue, and we are currently considering how to 

mount a concerted effort to influence the outcome of the 2017 

revaluation in your favour.  

 

I wanted to take the opportunity to 

introduce myself, especially since I 

am responsible much of the content 

in this newsletter. 

 

I have recently started as the mar-

keting & events co-ordinator at the 

BID and will be working hard to 

create awareness around Byres 

Road and its businesses, as well as 

help put together events to encour-

age more visitors.  I’ll be making a 

lot of effort to enhance our website 

and social media channels but also 

produce promotional material such 

as newsletters, visitor guides and 

much more. 

 

I studied at the University of Glas-

gow and also lived in the West End 

for 4 years. The area is very close to 

my heart and I often come back to 

Byres Road to go for a bite to eat or  

to do some shopping. I’m very excit-

ed to be part of the BID and look 

forward to contributing towards 

making Byres Road the place to be 

for locals and visitors alike. 

 

I have already met some of you, but 

I hope that with time I will get 

round to seeing each and every one 

of you in person. In the mean time, 

please feel free to come say hello in 

our offices, or send me an e-mail on 

info@visitwestend.com if you have 

anything you’d like to talk about. 

One of our cheerful helpers handing out a West End brochure. 
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This is what handing out balloons 

looks like on a wet and windy 

day! 



We want VisitWestEnd.com to 

be people’s one and only stop 

for everything West End. 

 

We’d like all of the businesses in 

the BID area to be part of the 

website so that customers can 

find anything they are looking 

for in just a few clicks. 

 

Being listed on our website will 

help create awareness of your 

business; all you have to do is 

fill in the form and we’ll take 

care of the rest. 

 

For more information and to get 

listed, please go to visitwest-

end.com/join  

Byres Road & Lanes BID 
 

61 Byres Road 
Glasgow 
G11 5RG 

 
Phone: 0141 237 1134  

E-mail: info@visitwestend.com 
Facebook: www.facebook.com/

visitwestendglasgow 

As you might have 

seen already, after 

much hard work, the 

BID has arranged for 

11 new Christmas 

lights to be put up in 

the Ashton Road Car 

Park on Byres Road.  

 

It’s looking quite 

Christmas-y, isn’t it? 

Byres Road & Lanes Business Improvement District (BID) is pleased to announce that it is offering grant 

assistance to business owners to help with the cost of improving the appearance of their shopfronts. The 

Directors of the BID are keen to improve the appearance of Byres Road & the Lanes within the BID area. If 

this could be achieved, it would enhance the experience of customers and visitors and this would, in turn, 

increase the volume of trade. Much of Byres Road is within the Glasgow West Conservation Area, where 

there are strict planning requirements for shopfront alterations, however the Board of the BID would like to 

see these standards maintained along the length of Byres Road.  If you’re interested in applying for the 

grant, please see the attached leaflet for more details, or visit our website on www.visitwestend.com  
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